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Research is for 

Artists and Markets in Music: The Political Economy of Music During 
the Covid-Era and Beyond (Routledge 2023)

Looking forward to your comments
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Two main sections of paper

1) Preliminary findings from our musician survey based on artist-self-
identification to test several propositions in cultural economics

2) Critique orthodox economic “science” of experts from political 
economy lens, especially related to the United States
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Art becomes a professional vocation only in the 20th century
Artists may treat art more as an avocation than a vocation

Weber 1919



“Practice, Entrepreneurship and Subjectivity in Artist Identification 
with Applications to the Covid-Era”

About our survey method

Industrial classification methods can misclassify those who consider 
themselves artists into non-art occupation categories (see, Alper and 
Wassall 2006)

Artists tend to see themselves as self-employed entrepreneurs and 
work for others only to the point needed to subsidize their own art 
practice (see, Throsby 1994)
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Industrial Classification methods may under report long tail 
distributions in the Supply and Demand for music
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About our survey method

Surveys may use databases of arts organizations [Recording 
Association] and/or paid list-providers [American List Council (ALC) now 
Adstra]

This creates pre-selection problems as tend to capture only more 
established artists (in the normal distribution) 

Understates competition and avocation
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To help correct for potential errors in orthodox 
data-collection

We use artist self-identification as sole-criteria 
for determining who is or is not an artist 
(musician)

Bowles 2016
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About Our Survey 
Method:

‘Snowball 
sampling’ method, 

using 
surveymonkey.com

We didn’t use 
social media, e.g.

distributed by word 
of mouth

Respondents were 
unpaid
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Open from January – August 2022
(studentsoftheworld.info)

34 questions
99% completion rate
Ave time to complete 7.5 mins

115 respondents
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Research questions and preliminary findings

The sample (115 respondents) is not large enough to make general 
claims

We can only give a ‘first look’ of insights

Madden (2004, Pew Research Center) finds musician a particularly 
difficult “class” of people from which to gain information
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Research questions and preliminary findings
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The SAD production function for music (Cameron 2015, 2016)

Q = f (K, L, S, A, D)
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Testing the SAD production function for music
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Testing the SAD production function for music 
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Proxy for entrepreneurial-orientation of practice
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Insights into the covid-era
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Insights into the covid-era
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On education and longevity in the arts (see, Bille and Jensen 2018)
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On education and non-art income (see, Throsby 1994 and Alper & Vassal 2006)
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We propose that orthodox economic practice is problematic for the future 
flourishing of arts & culture.
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Conclusion

Our preliminary survey results imply that serendipity, free-association, is valued by 
artists (musicians) and that artists (musicians) are entrepreneurial-oriented and 
intrinsically self-motivated  

A thriving economy allows thriving arts 

“Serendipity is problematic in an organized market” (Samuel Cameron 2016, 6).



“Practice, Entrepreneurship and Subjectivity in Artist Identification 
with Applications to the Covid-Era”

North American Workshop on Cultural Economics 2022

Thank you !

Cameron Weber, Ying Zhen and JJ Arias
Artists and Markets in Music: The Political Economy of Music During the Covid-Era 
and Beyond (Routledge 2023)

cameroneconomics.com


